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If applicable, describe any of the project’s areas of controversy known to the Lead Agency, including issues raised by
agencies and the public.

Provide a list of the responsible or trustee agencies for the project.
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	Project Title: Digital Freeway Billboards Zoning Text Amendments & Clear Channel Outdoor Digital Billboard Conversion
	Lead Agency: City of Vacaville
	Contact Name: Noah Rumbaoa, Assistant Planner
	Email: noah.rumbaoa@cityofvacaville.com
	Phone Number: (707) 449-5430
	Project Location: Vacaville, Solano
	Project Description: The Project proposal is to amend the City Land Use and Development Code to create standards and procedures for regulating digital freeway billboard signs and an amendment to the City Gateways Design Master Plan to revise policies related to billboard development. The amendments would: (1) identify digital freeway billboards as a conditionally permitted use within commercial and employment zoning districts on parcels abutting I80 in the Northeast Growth Area Overlay District and on parcels abutting I505 north of Vaca Valley Parkway; (2) require the removal of at least three billboard structures or four billboard sign faces, whichever is greater, or provide in-lieu benefits; (3) establish design requirements and objective development standards; (4) establish performance standards; and (5) authorize the City Council to enter into a Development Agreement and approve Conditional Use Permit and Major Design Review entitlements for digital freeway billboard applications.he Project proposal includes a request from Clear Channel Outdoor (Applicant) to convert an existing 672 sq. ft. static (standard) freeway billboard into a 672 sq. ft. digital freeway billboard. The existing static billboard is located along eastbound I80 and north of Kilkenny Road. As proposed, the sign would operate 24 hours a day, seven days a week, and would have a maximum brightness level of 0.3 footcandles.
	Project's Effects: The project may have a potentially significant impact on Aesthetics (lighting), Geology/Soils (unstable geologic units or soil), Transportation (hazards), and Tribal Cultural Resources. However, these impacts can be reduced to a less-than-significant level with mitigation measures incorporated. Mitigation Measure AES-1 would require digital billboard operators to conduct field testing to demonstrate that the digital billboard display does not exceed a 0.3 footcandle increase over ambient light at 250 feet during nighttime conditions. Mitigation Measure GEO-1 would require digital billboard applicants to prepare site-specific geotechnical exploration reports and to incorporate all recommendations into project plans prior to the issuance of Grading Permits. Mitigation Measure TRA-1 would require digital billboard operators to provide a written report demonstrating compliance with applicable local, state, and federal requirements. Mitigation Measure TRA-2 would prohibit digital billboard operators from utilizing special visual effects or technology that would allow interaction with drivers and vehicles. Mitigation Measure TRC-1 would require digital billboard projects to be screened for proximity to areas with cultural resource sensitivity and to implement treatment protocols as required by the Vacaville Cultural Resources and Tribal Cultural Resources Protocol.
	Areas of Controversy: Areas of known controversy include the project's potential impacts to aesthetics, neighborhood character, traffic, transportation, and motorist safety.
	List of Agencies: California Air Resources Board

California Highway Patrol

Caltrans District 4

Fish and Wildlife District 3

Native American Heritage Commission

Office of Historic Preservation

Public Utilities Commission

Regional WQCB #5 - Sacramento

Department of Toxic Substances Control

Department of Water Resources


